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MAILED T0 17,000 AVERAGE HOUSEHOLD INCOME: $220,000
HOUSEHOLDS & BUSINESSES AVERAGE AGE OF OUR READERS: 35-75 YEARS OLD

READERSHIP: 60% FENALE. 40% MALE
THROUGHOUT NORTHERN WESTCHESTER ROUGHLY 90% OF OUR READERS OWN THEIR HOME
15,000 PEOPLE READ EACH ISSUE OVER 90% OF OUR READERS OWN TWO CARS PER HOUSEHOLD

" -—;ﬁﬂll.._- y‘.‘ l’ [ —

y/ :




After only a week of advertising with Katonah
Connect, | got an email from a new client looking for

ADVERTISING WITH KATUNAH CUNNEBT ' ' . an interior designer. KC is powerful!”

ALLOWS YOUR BRAND T0 BE FEATURED | — hng Joyce, A. Joyce Design, Inc.
IN A HIGHLY-READ AND HIGHLY- '

RESPECTED LOGAL PUBLICATION.

Our creativity, fresh perspective, informative articles and
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innovative design has captured the attention of everyone : -~ e\ A B e A B STl Y By
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in Northern Westchester.

YOU SAY YOU DON'T NEED TO ADVERTISE
BECAUSE CLIENTS/CUSTOMERS ARE
KNOCKING DOWN YOUR DOOR? NEITHER
DOES APPLE, MCDONALD'S, EXPEDIA, Vol =8 I\ a\\\\\
COCA-COLA OR AMERICAN EXPRESS. WAl B Y - ARARRRRAN

But they all do (a lot). Why? It’s about brand recognition
and remaining top of mind to your customers. And, it’s
about being associated with the right media.

ITS BETTER T0 ADVERTISE WHEN YOU CAN
THAN TO ADVERTISE WHEN YOU MUST.




Wow! Love your latest issue of
Katonah Connect. Just browsing
it now, cover to cover, enjoying
all of the articles, packed
information, stories you've done
on friends, really cool highlights on
people and places, so much goodness
here. Love what you're doing for our
community!”

— Julie Rosenberg,
Goldens Bridge resident
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APPROACHABLE
GOLORFUL

INFORMATIVE
ENERGETIC
READABLE

REFRESHING

THERE'S SOMETHING
FOR EVERYONE -
FROM YOUNG CHILDREN
T0 SENIORS.

We are a community magazine who
believes if you live in our community, this
magazine is for you. When someone picks
up Katonah Connect to read just one page
or one article, they find themselves reading
much more. Even elementary school
children love Katonah Connect and send us
fan mail.



AD
SIZES

Katonah Connect has found new
and exciting dimensions of our
community, as well as interesting
¢! places to expand your horizons
" heyond our immediate community.

" Whether you are new to the area or
have heen here for many years, Katonah
Connect will surprise and delight you.”

— 0.A., Katonah resident :
|

AD
SIZING

PRINT

(UARTER PAGE
HALF PAGE
FULL PAGE

TWO-PAGE SPREAD

INSIDE FRONT, INSIDE BACK GOVER
INSIDE GOVER TWO-PAGE SPREAD

All print advertisers can receive discounted
homepage and article banners on our web-site.
This is a fantastic way to double your exposure

and reach a broader demographic.

QUARTER PAGE:

3.875”w x 5.125”h

HALF PAGE: HOMEPAGE BANNER:
7.75”w x 5.125”h 970px wide x 250px wide
FULL PAGE: ARTICLE BANNER:

7.75"w x 10.25”h 500px wide x 350px wide
TWO-PAGE SPREAD:

15.5”w x 10.25”h



HUMEPAGE Premier placement on

BANNER Svuerbsiltge h);rtflip;;e? x

MAGAZINE Q

ONLINE
ADS

2 3, . -
PeOPIB I."'e Evellts Uldeos co"l"lul"tyEUlde Adveltlse

ARTIBLE Spotlight your business on

a majority of our popular

BANNER website articles.

ONLINE HOMEPAGE BANNER: ARTICLE BANNER: = 1 | o
AI] SIZING 970px wide x 250px wide  500px wide x 350px wide P WY < £ A

Feature your business in one of our celebrated videos. | NEGARD, i
Whether we’re at a local event, pro iling a business or (71 1p Ph! PY EPRE T | )
just acting silly, our videos are fun, attention-grabbing AN | |11 | e ARk |

and professionally produced. They’ve quickly gained the

attention of viewers in our community and beyond. We

offer several ways to get involved.

LOGD AT BEGINNING | 352e1 o
VIDED SHOUT OUT | e

ONLOCATION | 5.2 e

FULL BUSINESS VIDED | £ v ot
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JANUARY/FEBRUARY

THE HOME ISSUE

MATERIAL DEADLINE: DECEMBER 9, 2022

MARCH/APRIL

THE FARM ISSUE

MATERIAL DEADLINE: FEBRUARY 10, 2023

MAY/JUNE

THE HEALTH ISSUE

MATERIAL DEADLINE: APRIL 14, 2023

JULY/AUGUST

THE FOOD ISSUE

MATERIAL DEADLINE: JUNE 16, 2023

SEPTEMBER/OCTOBER

MATERIAL DEADLINE: AUGUST 18, 2023

NOVEMBER/DECEMBER

THE HOLIDAY ISSUE

MATERIAL DEADLINE: OCTOBER 13, 2023

Everything is spot on! The articles
and the interviews are so damn
interesting! And it's extremely
eye pleasing - the colors, the

Y design, all of it...your passion comes

o through on each page!”
“  —Luz Michelle, Goldens Bridge resident
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[]UR BEDFORD MT. KISCO
BEDFORD HILLS ~ NORTH SALEM

BUVERAGE BEDFORD VILLAGE  POUND RIDGE

CROSS RIVER SOUTH SALEM

GOLDENS BRIDGE  VISTA
KATONAH WACCABUC

SHOPPING  "onk NEW CANAAN

| - | A BREWSTER RIDGEFIELD
b o utwe vt /(Y RANGE CHAPPAQUA ~ SOMERS
presente so heahuti.fully. Can't TN 4B DANBURY STAMFORD

P — Thomas Doyle, Katonah resident - ¥
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WE'VE ALREADY GONNECTED
WITH SO MANY INCREDIBLE
PEOPLE IN OUR TOWNS...

We’re in awe of Bedford’s talented teens, like Jacob
Feldman, who is an amazing leader in and out of school
and actress/singer Madison Lagares whose been on
Broadway, the big and small screens and is working on
her first album.

Goldens Bridge resident Cal Kramer shared some
excellent life advice, and Joe Crepeau gave us tips on
how to winterize our homes. Plus, we rocked out with
artist Julie Rosenberg and her extraordinary guitars.

We’ve enjoyed learning from Katonah residents, like
psychologist Alissa Gleacher, retired IBM executive
Will Runyon, our gardening expert Leslie Dock,
musician/performer Andromeda Turre and music
entrepreneur Shaul Dover.

The sisters at North Salem’s The Blazer welcomed us
into their home away from home, and we left with a
wonderful story to tell.

Thanks to the incredible folks in Pound Ridge, we’ve
interviewed the guitarist for Blues Traveler and learned
about the history of The Harvest Festival. We’ve also
had a great time hanging out with Mary Zipkin of The
KnaCK Shoppe and the owner of North Star, Dave
Schlack.

Waccabuc’s artists, like Katy Ferrarone and young
actress Colby Kipnes have blown us away with their
talent.

Plus, we’ve participated in Bedford’s Earth Day
Festival, Caramoor’s American Roots and Jazz
festivals, Katonah’s 125th Anniversary parade, Pound
Ridge’s Proud Day and Harvest Festival, Bedford
Playhouse’s Yellow Brick Road Fest and more!

We’ve done all of this (and more) in the past few
months. We can’t wait for 2023!
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Your magazine is gorgeous and |, . :
fills a void of quality journalism advertise@katonahconnect.com

in town. We need Katonah www.katonahconnect.com/advertise
Connect.”

- M.W., Bedford resident

@KatonahConnect @ ﬁ u
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